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- THREE WAYS

.TO PERSUADE

Writers can bmld trust, st|r emotlon or use sound reasoning.

Bwld credlblllt )

Use relevant reasons,

facts, examples

’

or evidence.
<XAMPLE " EXAMPLE |
“As lib®ry monitors, | | “Imagine every child “Our class survey
we have seen how having a calm, found that 24 of 30
a quiet reading zone welcoming place students would use
helps students focus.” to read.” the reading zone.”
\_ y & y & J

Ok Strong persuasion often -

71 combines all three appeals. '\
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~ MAKE THE ~
MESSAGE MEMORABLE

Rhythm and pattern heIp important ideas stick.

RHETORICAL | REPETITION & \
QUESTION | ANAPHORA [ RLEA™ "h EE

Ask a questiog peat key words or Group three related

: uccessive words or ideas to
: clauses in the create a satisfying

same way. pattern.

Ik || GO | e

“We need shade
i g t;': anyt ey “A shaded space
X uleear:n i:‘;e 9 We need shade would be cooler,
. in sport. calmer and
sweiltering We need shade safer.”
classroom?” now.” :
s 7 J /

\ 3{? Repeat with purpose: highlight the

idea your audience should remember.




>~ MOVE YOUR -~

’AUDIENgE TO ACT

Choose language that connects, includes and prompts action.

EMOTIVE DIRECT & COMMAN ) &

INCLUSIVE :
LANGUAGE | [hnouace [ CALLT CON

Tell the audience
clearly what to
do next.
ild ShOUId “Together’ we can “Support the
miss the joy of make our schoolyard shade plan.
a cool, safe place safer for everyone.” Add your voice
to learn.” today.”
J \& J - 7
9\ P 4
‘\

Powerful calls to action are
specific, realistic and ethical.
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- CREATE VIVID,
~ STICKY LANGUAGE -

Figurative language can make a
message easier to picture and remember.

gL_SMILE B

¢ ¢
0

6
6

Compare using like or as.

Use deliberate exaggeration
for emphaSIS

“We have waited forever
for a safe bike rack!”

METAPHOR

ur library is a doorway

\.

to a thousand worlds.”
. »

ALLITERATION

Repeat initial sounds for
rhythm and recaII

Plant a peaceful practlcal

s 4R %

pocket park.”

).

Use figurative language
purposefully—not just decoratively.
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APPEAL DETECTIVES

Can you uncover how each message persuades?

YOU WILL NEED

¢ Sorting mat ETHOS
e 18 evidence cards — trust, experi
or credibility

e A partner or small group

A D,
HOW TO PLAY
Shuffle the cards and place
them face down.
----------------------------------- easons, facts
Take turns reading or evidence
card aloud. 4
@ WORKED EXAMPLE
................. L. “Our crossing supervisor
has kept students safe
for 12 years.”
Answer: ETHOS — the speaker’s
experience builds trust.
- »
( ................................................................................ \
: Choose one card. Rewrite it to use
a different appeal without changing
! its main idea. E

—— The strongest answer Is the one you can justify.
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MODALITY LADDER — CHALLENGE CARDS “

¥2 cooseTHELEVEL | [E]  INVITE

", E
N Tk

Persuade your class to
reduce food waste.
Say it once with low
modality, then high

Ask the principal for
shaded seating. Which
modality level suits a
respectful proposal?

Encourage families to
borrow more llbrary

modality.

seaskzevs T NaRTEaE =

) warn

|

: 2

| N fa\ 7

| °

, NS

| -

|

I Convince riders to F ]

: wear helmets. Make Ask the council to repair

: the danger and a school crossing. Show

: action clear. that action is necessary.

1]} CHANGE THE AUDIENCE
Convince a club to Promote recyclmg to
welcome younger Year 2 students, then to
students. Build unity. the local council.

E)  compare

r% > a2 3@« @

Use should and must in :
two water-saving n
sentences. Explain the :
difference. !

Create a sentence that
is too forceful. Revise it
to suit the audience.

Promote a phone -free
break to students, then
to families.




:@’. SPOT THE STRATEGY S

Worksheet — Page 1 of 2

Name:

Read each persuasive line. Write the PRIMARY device, then underline the exact words that reveal it.

DEVICE BANK

ethos « pathos ¢ logos ¢ rhetorical question * repetition/anaphora < rule of three

emotive language « direct address ¢ inclusive language ¢ command/call to action

metaphor « hyperbole

our [UNh
ndl?”

1. “As the school’s garden coordinator 2. “Do we really w
for eight years, | know native plants :
thrive here.”

Primary device:

would help 14 students
stage independently.”

3. “Bring your bottle. Bring your co
Bring your team spirit.”

Primary device: Primary device:

6. “Our creek is a tired ribbon
begging for care.”

Primary device:

“Yoll can make a real difference by 8. “This tiny change will save a

choosing the reusable option.” mountain of rubbish!”
Primary device: Primary device:
QUICK CHALLENGE

Which line combines more than one device? Name one possible second device and explain your choice.

Rhetorical Devices ¢« Year 6
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@ SPOT THE STRATEGY (=)

Worksheet — Page 1 of 2
Name: _ ANSWERS

Read each persuasive line. Write the PRIMARY device, then underline the exact words that reveal it.

DEVICE BANK

ethos ¢ pathos ¢ logos ¢ rhetorical question ¢ repetition/anaphora ¢ rule of three

emotive language ¢ direct address ¢ inclusive language ¢ command/call to action

metaphor ¢ hyperbole

1. “As the school’s garden coordinator
for eight years, | know native plants
thrive here.”

Primary device: _ethos

3. “Bring your bottle. Bring your co
Bring your team spirit.”

p would help 14 students
stage independently.”

Primary device: _re Primary device: _logos

6. “Our creek is a tired ribbon
begging for care.”

evice: _command/call to action

Primary device: _metaphor

7. “Yoll can make a real difference by 8. “This tiny change will save a
choosing the reusable option.” mountain of rubbish!”
Primary device: _direct address Primary device: _hyperbole
QUICK CHALLENGE

Which line combines more than one device? Name one possible second device and explain your choice.

Line 5 also uses the rule of three in “kinder, safer, stronger”.

The three adjectives create rhythm and make the benefits memorable.

Other justified combinations are possible.

Rhetorical Devices * Year 6
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SPOT THE STRATEGY -

Worksheet — Page 2 of 2

For each mini-advert, identify TWO rhetorical devices. Quote the evidence and explain the effect of ONE device.

A. BORROW A BOOK, BUILD A WORLD P

Audience: students

Evidence:

“Why stare at the
W <
& same four walls? Open Bkicyd:
N /7 abook and step into e
¢

another world. Join the Evidence:

reading challenge today—
/ ! your next adventure is Effect: This influences the audience by
e — waiting.”

B. REFILL, NOT LANDFILL B

Audience: families

Evidence:

fm “Each refill saves
O one bottle. Each refill

saves money. Each refill
protects our future,

fluences the audience by

Device 1:

Evidence:

| have seen heat drain

students’ energy. A

shaded yard would be Evidence:
cooler, calmer and safer.

Support the shade plan.”  Effect: This influences the audience by

Device 2:

COMPARE & JUSTIFY

Which mini-advert is most effective for its stated audience? Use precise evidence.

Rhetorical Devices ¢ Year 6 §ukin di
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SPOT THE STRATEGY ~  vor ANsWERS

Worksheet — Page 2 of 2

For each mini-advert, identify TWO rhetorical devices. Quote the evidence and explain the effect of ONE device.

A. BORROW A BOOK, BUILD A WORLD Device 1: rhetorical question

Audience: students

Evidence: “Why stare at the same four walls?”

“Why stare at the
w $
Q same four walls? Open Device 2: metaphor
ice 2:
\ / ” abook and step into
N another world. Jointhe ~ Evidence: _“step into another world”
reading challenge today—
! your next adventure is Effect: The question makes students consider

waiting.” the metaphor frames reading

B. REFILL, NOT LANDFILL B

Audience: families

Evidence: ces.

“Each refill saves
one bottle. Each refill

saves money. Each refill
protects our future, i t ch®0se refill stations now.”

must creates urgency.

Device 1: _ethos

Evidence: “As our school nurse”

| have seen heat drain
students’ energy. A
shaded yard would be ~ Evidence: _"‘cooler, calmer and safer”

cooler, calmer and safer.
Support the shade plan”  Effect: Expertise builds trust, while three benefits

Device 2: rule of three

make the proposal memorable.

COMPARE & JUSTIFY

Which mini-advert is most effective for its stated audience? Use precise evidence.
-C is-highly effective for-the principal-and-council-because the.nurse’s-experience-builds-credibility. ——

—The-clear-trio-of-benefits-supports-the-practical-request;-and “Support-the-shade plan™names-the-action.-

-Other-well-justified-choices-are-acceptable.

Rhetorical Devices  Year 6 Sukmdl
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WORD POWER AND MODALITY .

Worksheet — Page 1 of 2

Name:

Replace the TWO underlined vague words or phrases in each sentence.
Then rewrite the whole message so it sounds precise and persuasive.

PRECISION BANK
welcoming < thriving <+ diverse <« inspiring + dangerous < install °
hydrated + measurable <+ accessible ¢ reduce

0 Original:

“A new garden would be nice and make the yard good.”

Replacement 1:

Replacement 2:

Persuasive rewrite:

e Original: Original:

“The refill station will help people and

make a big difference.”

Replacement 1:

Replacement 2:

Persuasive rewrite: Persuasive rewrite:

7% LEVEL UP

N
> . : : : :
7’ Choose one rewrite. Add a deliberate rhetorical device and label it.

Rhetorical Devices * Year 6
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WORD POWER AND MODALITY .~

Worksheet — Page 1 of 2
Name: AN SWERS

Replace the TWO underlined vague words or phrases in each sentence. @

Then rewrite the whole message so it sounds precise and persuasive.

PRECISION BANK

welcoming <« thriving ¢ diverse ¢ inspiring °* dangerous < install «
hydrated + measurable <+ accessible + reduce

0 Original:

“A new garden would be nice and make the yard good.”

Replacement 1: __welcoming

Replacement 2: __ thriving

Persuasive rewrite:
A welcoming native garden would transfor,

the bare yard into a thriving outdoor le spiring Warning hub for every student.

o Original: 6 Original:

“The refill station will help people and

make a big difference.”

Replacement 1: __keep us hydrated

ment 2: __install flashing signs Replacement 2: _ cut bottle waste

Persuasive rewrite: Persuasive rewrite:
The crossing is dangerous, so the council The refill station will keep students hydrated
must install flashing signs before someone is hurt. and reduce hundreds of disposable bottles.

7% LEVEL UP

N
2 Choose one rewrite. Add a deliberate rhetorical device and label it.

“Must we keep sending hundreds of bottles to landfill? Install the refill station now.”

_Devices: rhetorical question and command/call to action.

Rhetorical Devices ¢ Year 6
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WORD POWER AND MODALITY

Worksheet — Page 2 of 2

>

Name:
N ! 7/
Modality shows how possible, likely, certain or necessary an idea O -,O\- /&(\
sounds. Stronger is not always better: choose the force that suits g
the purpose and audience. LOW MEDIUM

A. CHOOSE WITH PURPOSE

Choose might, should or must. Then state the intended level: low, medium or high.

1. To a friend: Modal verb:
“You try the debate club; it could

build your confidence.”

2. In a safety rule: Modal verb:
“Visitors sign in at the office.”
3. In a book recommendation: Modal verb:

“You read this graphic novel;
its characters are unforgettable.”

4. In a prediction:
“Planting shade trees lower
surface temperatures.”

5. In an urgent water-saving message: MWal verb:
“We repair the |

Level:

Level:

Modal verb: Level:

amilies attend reading night.

3. HIGH: The council repairs the crossing.

C. EXPLAIN THE EFFECT

How does the message change from “We might act” to “We should act” to “We must act”?

Rhetorical Devices ® Year 6
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WORD POWER AND MODALITY

Worksheet — Page 2 of 2
Name: _ANSWERS

b

\ 7/
Modality shows how possible, likely, certain or necessary an idea 0 -,O\- p\(\
sounds. Stronger is not always better: choose the force that suits '
the purpose and audience. LOW MEDIUM HIGH
A. CHOOSE WITH PURPOSE
Choose might, should or must. Then state the intended level: low, medium or high.
1. To a friend: Modal verb: ___might Level: low

“You __might try the debate club; it could
build your confidence.”

2. In a safety rule: Modal verb: must
“Visitors __must __ sign in at the office.”

3. In a book recommendation: Modal verb:
“You __should read this graphic novel;
its characters are unforgettable.”

4. In a prediction: )
“Planting shade trees __Might  lower
surface temperatures.”

5. In an urgent water-saving message:
“We __must repair the le

MW al verb:

6. In a respectful class prga
“We __should

Level:

Modal verb: _ should Level:

low

must Level: high

medium

amilies attend reading night.
Families should attend reading night to discover new books together.

3. HIGH: The council repairs the crossing.
The council must repair the dangerous crossing before another near miss.

C. EXPLAIN THE EFFECT

How does the message change from “We might act” to “We should act” to “We must act”?
“Might” presents action as possible and leaves the most choice.

“Should” recommends action and adds moderate pressure.

“Must” presents action as necessary or urgent, so it creates the greatest force.

The best choice depends on purpose, audience and evidence.

Rhetorical Devices ¢ Year 6
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AUDIENCE MATTERS

Worksheet — Page 1 of 2

Name:

THE COMMUNITY LEARNING HUB AIPIEHEES

A — younger children

An unused building could become a community learning hub. B — families

Match each argument to the audience it would persuade most effectively. C — teachers
One argument is a DECOY: cross it out. D — local businesses
E — local council

F — teenagers

ARGUMENTS

1. “An after-school coding and media lab would give teens a place
to create ambitious projects.”

2. “Weekly story time and play-based discovery would give
young children a safe, welcoming place to learn.”

3. “Free workshops and shared resources would help f
learn together without extra cost.”

4. "Bookable meeting rooms and a teacher r
support lesson planning and community p

IMPROVE THE DECOY

Rewrite the decoy for ONE named audience.

Audience:

Rhetorical Devices ® Year 6
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AUDIENCE MATTERS

Worksheet — Page 1 of 2
Name: _ ANSWERS

AUDIENCES

A — younger children

THE COMMUNITY LEARNING HUB

An unused building could become a community learning hub. B — families

Match each argument to the audience it would persuade most effectively. C — teachers
One argument is a DECOY: cross it out. D — local businesses
E — local council

F — teenagers

ARGUMENTS

1. “An after-school coding and media lab would give teens a place
to create ambitious projects.”

2. "Weekly story time and play-based discovery would give
young children a safe, welcoming place to learn.”

3. “Free workshops and shared resources would help f
learn together without extra cost.”

“Bookable meeting rooms and a teacher r!
support lesson planning and community p

OlIm{IO]|||a||>]||lm
F o)

Argument 5 links the hub to both goals, so it speaks directly to council priorities.

IMPROVE THE DECOY

Rewrite the decoy for ONE named audience.

Audience: _teenagers

“A media studio, study lounge and after-school workshops would give teenagers

a practical place to create, learn and connect.”

Rhetorical Devices ¢ Year 6
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AUDIENCE MATTERS Name:

Worksheet — Page 2 of 2

ONE PURPOSE, THREE AUDIENCES CLASSROOM SCENARIO DATA

During a trial, car arrivals within 200 metres fell from 73 to 29.

Persuade each audience to support a weekly
CAR-FREE SCHOOL GATE MORNING.
Change the tone, evidence and

rhetorical devices to suit the reader.

Staff counted 18 more students walking or cycling.

Nearby residents reported fewer blocked driveways.

A supervised drop-off point remained open for accessibility needs.

£
—— AUDIENCE 1 — THE PRINCIPAL Approve a four-week trial.
Tone: Best evidence: Device:
Message:

@@ AUDIENCE 2 — YEAR 2 STUDENTS

age children to join safely.

Tone: Device:
Message:
NEARBY RESIDENTS Gain community support.
Best evidence: Device:
Message:
AUDIENCE CHECK

Underline one choice that changes across your messages. Explain why it changes.

Rhetorical Devices o Year 6
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AUDIENGE MATTERS Name: _ANSWERS

Worksheet — Page 2 of 2

ONE PURPOSE, THREE AUDIENCES CLASSROOM SCENARIO DATA
Persuade each audience to support a weekly e During a trial, car arrivals within 200 metres fell from 73 to 29.
CAR-FREE SCHOOL GATE MORNING. o Staff counted 18 more students walking or cycling.
Change the tone, evidence and e Nearby residents reported fewer blocked driveways.
rhetorical devices to suit the reader. o A supervised drop-off point remained open for accessibility needs.
=)
-— AUDIENCE 1 — THE PRINCIPAL Approve a four-week trial.
Tone: formal and respectful | Best evidence: car arrivals fell from 73 to 29 Device: logos

Message:
Principal, a four-week car-free trial should continue.
During the first morning, car arrivals within 200 metres fell from 73 to 29,

@Q AUDIENCE 2 — YEAR 2 STUDENTS age children to join safely.

Tone: upbeat and friendly

Device: inclusive language

Message:
Let’s walk, wheel or ride tog

You can travel with

NCE 3% NEARBY RESIDENTS Gain community support.

Tone: coNgerate and reassuring | Best evidence: fewer blocked driveways Device: direct address

Message:
Nearby residents reported fewer blocked driveways during the trial.
We understand your streets must stay accessible and calm.
With supervised drop-off still open, the morning can reduce traffic while meeting essential needs.
Please support the four-week trial and share your feedback.

AUDIENCE CHECK

Underline one choice that changes across your messages. Explain why it changes.

The tone, evidence and device change because each audience has different needs and knowledge.
The principal needs measurable results, children need clear inclusive language,
and residents need reassurance about local access.

Rhetorical Devices ® Year 6



BUILD THE ARGUMENT  **

Worksheet — Page 1 of 2

Name: 'E’ 'nx
@/ CLAIM

Our school should create a shaded outdoor learning space.

— | Classify each support as mainly ETHOS, PATHOS or LOGOS.
—\- Then rank the THREE strongest supports for the principal.

Support Main appeal

A. “Our facilities manager confirms that shade
posts can be installed without blocking Main appeal:
accessible paths.”

B. “Imagine a science lesson outdoors, with :
cool air and room to think.” Main appeal:

C. “On three summer lunch days, unshaded
paving reached 47°C while a shaded
area reached 35°C.”

D. “In a survey of 96 students, 81 said

would use an outdoor learning Rank, if chosen:

Main appeal: Rank, if chosen:

F. “No learner

fres nd Mainappeal: __ | Rank, if chosen:

TRONGEST THREE
rt letter: 2. Support letter: 3. Support letter:
ong for the principal: Why it is strong for the principal: Why it is strong for the principal:

C]3 BALANCE THE APPEALS

Do your top three use more than one kind of appeal? Why might a balanced argument be stronger?

Rhetorical Devices ¢ Year 6
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BUILD THE ARGUMENT

Worksheet — Page 1 of 2

Name:

ANSWERS

@ CLAIM

\é/
NN

= 45

Our school should create a shaded outdoor learning space.

Classify each support as mainly ETHOS, PATHOS or LOGOS.

| -_J:v Then rank the THREE strongest supports for the principal.

Support

Main appeal

Top-three

A. “Our facilities manager confirms that shade

posts can be installed without blocking Main appeal: ethos
accessible paths.”

B. “Imagine a science lesson outdoors, with :
cool air and room to think.” Main appeal:

Rank, if

area reached 35°C.”

C. “On three summer lunch days, unshaded
paving reached 47°C while a shaded

would use an outdoor learning

D. “In a survey of 96 students, 81 said

Rank, if chosen:

Main appeal:

Rank, if chosen: 3

Main appeal: ___pathos

Rank, if chosen:

TRONGEST THREE

ong for the principal:

Measured temperatures show
a clear 12°C difference and
establish the need.

\ J

-

2. Support letter: A
Why it is strong for the principal:

The manager’s expertise
answers feasibility and
accessibility concerns.

3. Support letter: i
Why it is strong for the principal:

The nurse’s health knowledge
explains how heat can affect
learning.

S]3 BALANCE THE APPEALS

Do your top three use more than one kind of appeal? Why might a balanced argument be stronger?

Yes. Logos supplies measurable proof, while ethos adds credible expert judgement.

Together, they address both evidence and practical feasibility.

Other well-justified rankings are acceptable.

Rhetorical Devices ¢ Year 6
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BUILD THE ARGUMENT

Worksheet — Page 2 of 2 Name:
Task: Construct one persuasive paragraph for the claim:
“Our school should create a shaded outdoor learning space.”
4 N & N
@ EVIDENCE BANK O DEVICE BANK
¢ Unshaded paving: 47°C; shaded area: 35°C. o

= rhetorical question e rule of three
e Facilities manager: posts can avoid

: strong modal verb e direct address
accessible paths.

o Student survey: 81 of 96 would use the space. call to action
. > B\ ¥

PLAN WITH PEEL

P — POINT

State the reason clearly.

E — EVIDENCE

Select and introduce
relevant support.

E — EXPLANATION

Explain how the evidence
proves the poin

COUNTERGRGUMENW + R TA

Some people may argue:

Q@ PARAGRAPH

However:

EDITING CHECK

O] clear point [ relevant evidence [J explanation [J deliberate device

[ counterargument and rebuttal [ complex sentence [] accurate punctuation and spelling

Rhetorical Devices e Year 6
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BUILD THE ARGUMENT

Worksheet — Page 2 of 2 Name: __ ANSWERS

Task: Construct one persuasive paragraph for the claim:
“Our school should create a shaded outdoor learning space.”

{ 1 { N

% EVIDENCE BANK S DEVICE BANK

1 . or. o ) 4 Y
¢ Unshaded paving: 47°C; shaded area: 35°C. ¥  ihetericali question o rule of three »
¢ Facilities manager: posts can avoid

accessible paths.

e Student survey: 81 of 96 would use the space. call to action
\ J

strong modal verb e direct address

PLAN WITH PEEL
P — POINT E — EVIDENCE E — EXPLANATION
State the reason clearly. Select and introduce Explain how the evidence
relevant support. proves the poin

A shaded outdoor Unshaded paving The 12°C dif
space is necessary for || reached 47°C; a
safer, more effective shaded area reached
learning. 35°C.

Some people may argue: cons

However: the facilities 4@ that shade posts can avoid accessible paths.

learning? On three summer lunch days, unshaded paving reached 47°C, while
area reached 35°C. This 12°C difference provides clear evidence that shade can
reduce st¥dents’ heat exposure and make outdoor lessons more usable. Some people may
argue that construction would disrupt access; however, the facilities manager confirms that
posts can avoid accessible paths. Should we ignore a practical solution when the evidence
is so clear? A shaded space would be cooler, calmer and safer. Approve the plan and give
every student a better place to learn.

EDITING CHECK
M clear point M relevant evidence M explanation M deliberate device

| counterargument and rebuttal | complex sentence M accurate punctuation and spelling

Rhetorical Devices ¢ Year 6
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RHYTHM AND EMPHASIS

Worksheet — Page 1 of 2

Name:

RHETORICAL OR GENUINE?

A genuine question asks for information. A rhetorical question is
asked for effect and does not require an answer.

S m———————————
\,
o e e e w——

A. CLASSIFY

Write G for genuine or R for rhetorical. Then underline the clue that helped you decide.

&

! “What time does the library close?”
28 “Who would want to learn in a sweltering room?”
3. “How many bins does the school currently have?”
4, “Should a safe crossing really be optional?”
5. “Which day is rehearsal?”

at affeRg eve

000

@ Audience: principal

~

rpose: encourage people
to protect native trees

Purpose: request a quiet
lunchtime space

&

.

-

C. EXPLAIN THE EFFECT

Choose your strongest question. What answer does it imply, and how could it influence the audience?

[ _\i} A rhetorical question should guide thinking—not confuse or shame the audience.

:

Rhetorical Devices ¢ Year 6
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RHYTHM AND EMPHASIS

Worksheet — Page 1 of 2

e: _ANSWERS

o — e

RHETORICAL OR GENUINE?

A genuine question asks for information. A rhetorical question is
asked for effect and does not require an answer.

e

‘h--“---

A. CLASSIFY

Write G for genuine or R for rhetorical. Then underline the clue that helped you decide.

f,

| 1. G “What time does the library close?”
2 “Who would want to learn in a sweltering room?”
3. G “How many bins does the school currently have?”
4. R “Should a safe crossing really be optional?”
5. G “Which day is rehearsal?”
6. ||R | |“ i at afféq@ eve
B. COMPOSE FOR 000

o

~N

s N
@ Audience; mates P local community @ Audience: principal
Purpose: [{suade thali¥fa rpose: encourage people Purpose: request a quiet
to protect native trees lunchtime space
Do we want future Wouldn’t a calm
generations to inherit lunchtime space help
streets without native students return to class
shade? ready to learn?
. g J
C. EXPLAIN THE EFFECT Q

Choose your strongest question. What answer does it imply, and how could it influence the audience?

Question 3 implies that a calm space would support learning.

It invites the principal to picture a positive classroom benefit,

and its respectful wording makes the request sound reasonable rather than demanding.

Other purposeful questions and explanations are acceptable.

[ _i?. A rhetorical question should guide thinking—not confuse or shame the audience.

Rhetorical Devices ® Year 6
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RHYTHM AND EMPHASIS

Worksheet — Page 2 of 2 Name:

REPETITION —
PATTERN repeat a key word

TOOLS &/ or phrase.

ﬁﬁ? ﬁ ﬁ group three

& ANAPHORA —
~ repeat at the start
of successive clauses. related ideas.

RULE OF THREE —

Transform each plain line into a stronger persuasive message. Use the assigned technique
for 1-3; choose and label a technique for 4-6.

1. Assigned: REPETITION 2. Assigned: ANAPHORA
Plain line: “We need more shade.” Plain line: “Reading helps us learn.”
Persuasive transformation: Persuasive transformation:

3. Assigned: RULE OF THREE
Plain line: “The bike rack is useful.”

Persuasive transformation:

5. Plain line: “Join the school gar in line: “The library should stay open later.”

Technique: chnique:

Persuasive transf Persuasive transformation:

COMBINE TWO
Choose one transformation. Add a second rhetorical device and label both.

Rhetorical Devices ¢« Year 6
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RHYTHM AND EMPHASIS

Worksheet — Page 2 of 2 Name: ANSWERS

‘. ANAPHORA —
~ repeat at the start
of successive clauses.

Transform each plain line into a stronger persuasive message. Use the assigned technique
for 1-3; choose and label a technique for 4-6.

RULE OF THREE —

ﬁ Sﬁ? ﬁ group three

related ideas.

REPETITION —
PATTERN repeat a key word

TOOLS b or phrase.

1. Assigned: REPETITION 2. Assigned: ANAPHORA
Plain line: “We need more shade.” Plain line: “Reading helps us learn.”
Persuasive transformation: Persuasive transformation:

I
and shade now. empathy. Reading connects us.

3. Assigned: RULE OF THREE
Plain line: “The bike rack is useful.”

Persuasive transformation:

and accessible.

pin line: “The library should stay open later.”
echnique: anaphora
Persuasive transformation:

5. Plain line: “Join the school garg
Technique: rule of three
Persuasive transfga

Keep the library open for students who
study. Keep it open for families who read.
Keep it open for our community.

attern change the rhythm, emphasis or memorability?

Repeating “Reading” at the start creates a steady beat and emphasises each benefit.

The pattern makes the message easier to follow and remember.

COMBINE TWO
Choose one transformation. Add a second rhetorical device and label both.

“Why wait? Join the garden to plant, learn and grow.”

Devices: rhetorical question and rule of three, with a call to action.

Rhetorical Devices ¢ Year 6
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"7~ TRANSFORM THE TEXT

Worksheet — Page 1 of 3

| =1

Name:

A COOLER SCHOOLYARD

Read the informative brief. Your final task is to transform its facts into a persuasive campaign message.

7

" INFORMATIVE BRIEF

AP ] Banksia Primary’s central yard is mostly dark asphalt. At 1 pm on three sunny
days, a class investigation recorded an average surface temperature of 46°C on

|| | | & unshaded asphalt and 34°C beneath portable shade. The central yard currently

has two small trees and one covered bench that seats eight people. Abo
120 students use the area during lunch.

In a student wellbeing survey, 72 of 90 respondents said they woul
shaded spaces. The facilities manager identified two possi

use, gather feedback and compare temperature
design.

The figures above are classroom s

A. READ THE SITUATIO
Likely decision-maker:

C. CHECK THE LIMITS
What does the brief NOT prove?

People affected:

Persuasivegs

THE STRONGEST FACTS
Choose and paraphrase THREE facts that best support your claim. Explain why each matters.

-

Fact: f@ Fact: rC3> Fact:

Why it matters: Why it matters: Why it matters:

. J \ J \ J

What extra evidence would make the campaign stronger?

Rhetorical Devices « Year 6
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“7~, TRANSFORM THE TEXT

Worksheet — Page 1 of 3
Name: ANSWERS

A COOLER SCHOOLYARD

Read the informative brief. Your final task is to transform its facts into a persuasive campaign message.

M INFORMATIVE BRIEF

A ] Banksia Primary’s central yard is mostly dark asphalt. At 1 pm on three sunny
days, a class investigation recorded an average surface temperature of 46°C on

|| || & unshaded asphalt and 34°C beneath portable shade. The central yard currently

has two small trees and one covered bench that seats eight people. Abo
120 students use the area during lunch.

In a student wellbeing survey, 72 of 90 respondents said they woul
shaded spaces. The facilities manager identified two possi

use, gather feedback and compare temperature
design.

The figures above are classroom

A. READ THE SITUATIO

Choose and paraphrase THREE facts that best support your claim. Explain why each matters.

Fact: @ Fact: @ Fact:

Unshaded asphalt averaged 72 of 90 students said Two possible zones can

46°C; portable shade they would use more shade. keep emergency and

averaged 34°C. accessible paths clear.

Why it matters: Why it matters: Why it matters:

The 12°C difference shows A strong majority identifies The plan appears practical

that shade can substantially a need and predicts useful and can protect essential
| cool the surface. J| participation. { access.

C. CHECK THE LIMITS
What does the brief NOT prove? _lt does not prove permanent costs, year-round
temperatures or a direct effect on learning.

What extra evidence would make the campaign stronger? Cost estimates, longer
temperature records, trial-use observations and staff or health feedback.

Rhetorical Devices « Year 6 Sukindi
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TRANSFORM THE TEXT =)

Worksheet — Page 2 of 3 Pe——

Name:

A COOLER SCHOOLYARD — PERSUASIVE PLAN

Use the informative brief from page 1. Plan a coherent message before drafting.

A. MESSAGE CORE

Audience:

Purpose:

Claim:

Opening hook:

B. REASONS AND EVIDENCE

o
1. Reason:

Why it matters:

Evidence or example:

.
-
2. Reason:

PN

Evidence or example:

Why it matters:

J L

3
;
3. Reason:

exact words you could use.

Exact words Intended effect

D. ANSWER THE OTHER SIDE

Counterargument:
Rebuttal:

E. END WITH ACTION

Strong modal verb:
Call to action:

[] audience fit [] clear structure [] relevant evidence |

[] four deliberate devices (] rebuttal [J purposeful visual |

Rhetorical Devices ¢ Year 6
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:@:. TRANSFORM THETEXT [=»

Worksheet — Page 2 of 3

Name: ANSWERS

A COOLER SCHOOLYARD — PERSUASIVE PLAN

Use the informative brief from page 1. Plan a coherent message before drafting.

A. MESSAGE CORE
Audience: principal and school leadership

Purpose: __ approve a four-week portable-shade trial

Claim: Banksia Primary should trial portable shade now and use the results

to plan lasting shade.

Opening hook: Would you choose to learn on a surface hot enough to reach 46°C?

B. REASONS AND EVIDENCE

>
1. Reason: Shade can reduce extreme surface heat.

Evidence or example: Unshaded asphalt averaged 46°C; portable shade av

(&

7~

OUR. Write the exact words you could use.

Exact words Intended effect
“Would you choose to learn on a 46°C surface?” engages the decision-maker
Logos “46°C compared with 34°C” provides measurable proof
Rule of three “cooler, safer and more usable” makes benefits memorable
Inclusive language “Together, we can test a better option.” builds shared responsibility

D. ANSWER THE OTHER SIDE

Counterargument: _A trial may use time and resources.

Rebuttal: A portable four-week trial limits commitment and gathers

evidence before a permanent decision.

E. END WITH ACTION
Strong modal verb: _must
Call to action: __ Approve the four-week trial and let evidence guide

a lasting shade plan.

D i o R g T e M e e N N T L. T . i

| Planning check: V audience fit [V clear structure ™ relevant evidence |

| |

IL V] four deliberate devices VI rebuttal ) purposeful visual JI
Rhetorical Devices * Year 6
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TRANSFORM THE TEXT

Name:

Worksheet — Page 3 of 3

A COOLER SCHOOLYARD — DRAFT AND DESIGN

7, Transform the informative brief into a persuasive message for the decision-maker.
Use your plan, but improve ideas as you draft.

PERSUASIVE TEXT
ik
<
3.
4.
5
6.
%
8.
9

10.
1.
12.
13.

e
=

—
o

—
o

—_
o

s
ok

—_
©

)
3

PURP UL VISUAL CONCEPT

Sketch one visual feature that strengthens—not
distracts from—your message. Add a caption
or labels.

Caption:

FINAL EDIT

O claim is clear

[0 paragraphs follow a logical sequence
[ reasons use relevant evidence

O counterargument is answered

[0 at least four devices are deliberate
O modality suits the audience

O complex sentences are controlled

O vivid/topic-specific vocabulary

O punctuation and spelling checked

[ visual supports the purpose

REFLECTION

Most effective line:

Why it works:

Rhetorical Devices ® Year 6
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TRANSFORM THE TEXT

Worksheet — Page 3 of 3
Name: _ANSWERS

A COOLER SCHOOLYARD — DRAFT AND DESIGN

+, Transform the informative brief into a persuasive message for the decision-maker.
Use your plan, but improve ideas as you draft.

PERSUASIVE TEXT
1. Would you choose to learn on a surface hot enough to reach 46°C? At Banksia Primary,
2. _that is not an exaggeration: our class investigation recorded 46°C on unshaded asphalt,
3. compared with 34°C beneath portable shade. A 12°C difference could make luncigi
4. and outdoor lessons cooler, safer and more usable. We should not accep
5. heat when a practical trial is available.
6.  Students want action too. In a wellbeing survey, 72 of 90 ré
7. would use more shaded spaces. Together, we can test a
8. need. The facilities manager has already identified t
S emergency routes and accessible paths clear.
g Some may arque that a trial would use ti
T of portable shade is a cautious w pserve use and collect
:; feedback before funding a e—not guesswork—should
1. guide the decision. Banks the trial now. Give students a cooler
15. place to learn, a safer pla er and a fair chance to use the yard.
16.
1.
18.
19.
20.

PURP UL VISUAL CONCEPT

Sketch one visual feature that strengthens—not
distracts from—your message. Add a caption
or labels.

UNSHADED

46°C

-~ -
- ~

PORTABLE SHADE
34°C

A 12°C
COOLER
' z ‘ g

ST

Caption: Shade changed the surface by

12°C in the class investigation.

FINAL EDIT

@ claim is clear

] paragraphs follow a logical sequence
[ reasons use relevant evidence

] counterargument is answered

[ at least four devices are deliberate
i} modality suits the audience

] complex sentences are controlled
| vivid/topic-specific vocabulary

[ punctuation and spelling checked
™ visual supports the purpose

REFLECTION

Most effective line:

Evidence—not guesswork—

should guide the decision.

Why it works:
The concise contrast

emphasises that the proposal

is based on measurable

evidence.

Rhetorical Devices ® Year 6
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PLAN A PERSUASIVE CAMPAIGN

Worksheet — Page 1 of 2

Name:

Choose an authentic school or community issue. Build a credible argument before selecting rhetorical devices.

=On

CHOOSE A FOCUS

[] create more shaded spaces

[J improve a local creek

&R

Specific audience:

[J reduce food waste

[J expand library access

A. AUDIENCE, PURPOSE AND CLAIM

] own issue:

What matters to this audience?

Persuasive purpose:

Clear claim:

B. THREE REASONS

Reason:

How it supports the claim:

Reason:

upports the claim:

How it supports the claim:

dence needed

Possible reliable source

How it would support the argument

5_]_@ D. THE OTHER SIDE

Likely counterargument:

Fair point within it:

Rebuttal:

&

=, T, i A

E. ETHICAL CHECK

evidence can be verified

language is forceful but fair

the audience is not misled
counterargument is represented honestly

requested action is realistic

Rhetorical Devices ¢ Year 6
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PLAN A PERSUASIVE CAMPAIGN

Worksheet — Page 2 of 2

Name:

Turn your argument into a deliberate written and multimodal plan. Every device and visual choice
should serve the audience and purpose.

A. DEVICE BLUEPRINT

Device bank: ethos ¢ pathos ¢ logos ¢ rhetorical question ¢ repetition/anaphora ¢ rule of three ¢
emotive language ¢ direct/inclusive language * command/call to action « figurative language
strong modal verb ¢ rebuttal

Plan at least FOUR devices. Write the exact words and intended effect.

Device Exact words Intended effect

4.

5

B. PARAGRAPH SEQUENCE

~

1. Hook + claim 2. Reason + evid on + evidence

- 7 N J

( (
4. Reason + evideng ; gument + rebuttal 6. Call to action

A\ J

D. DRAFT, EDIT, PUBLISH

paragraphs are coherent

poster Oletter O article Oldigital slide [ other:

the audience see it? complex sentences are controlled

verb groups and modality are deliberate

vocabulary is vivid and topic-specific

Caption or label:

punctuation and spelling are accurate

How the visual strengthens the message:
evidence is attributed honestly

visual features are purposeful

VISUAL ROUGH final action is specific and realistic

peer feedback considered

08053 E EVEEEYE

final version suits the chosen format

Peer feedback:
One strength:

One next step:

Rhetorical Devices ¢ Year 6
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COMMUNITY CHANGE CAMPAIGN

Assessment — Page 1 of 3

Name: Class: Date:

PART A — ANALYSE A CAMPAIGN MESSAGE
Read the message, then answer every question using precise evidence.

OPEN THE GATES TO READING

“Would you leave a library silent when 63 students are
waiting for a place in our after-school reading club? As
student librarians, we see the demand every week. A
late-opening trial would offer quiet tables, reliable
internet and expert help.

Some may worry about staffing; however, one
supervised afternoon for four weeks would let the
school measure attendance before making a long-term &—
decision. We must test the idea. Approve the trial and

give every reader room to grow.”

ONE AFTERNOON. FOUR WEEKS. REAL EVIDEN

_—

. Identify the likely audience and persuasive purpose. [2 marks]

2. State the main claim in your own w [1 mark]

3. Identify FOUR rhetorical de evidence for each. [8 marks]
Device Quoted evidence

4, how ONE device could influence the audience. [2 marks]

5. Identify the modal choice in “We must test the idea.” Explain its effect. [2 marks]

6. Name ONE paragraph or sentence feature that improves cohesion or emphasis. [2 marks]

7. Suggest ONE different visual feature and explain how it would strengthen the message.  [3 marks]

PART A TOTAL: / 20
Rhetorical Devices * Year 6 « AC9E6LY06
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COMMUNITY CHANGE CAMPAIGN

Assessment — Page 1 of 3
Name: ANSWERS Class: _ MARKING GUIDE  Date:

PART A — ANALYSE A CAMPAIGN MESSAGE
Read the message, then answer every question using precise evidence.

OPEN THE GATES TO READING

“Would you leave a library silent when 63 students are
waiting for a place in our after-school reading club? As
student librarians, we see the demand every week. A
late-opening trial would offer quiet tables, reliable
internet and expert help.

Some may worry about staffing; however, one
supervised afternoon for four weeks would let the
school measure attendance before making a long-term
decision. We must test the idea. Approve the trial and
give every reader room to grow.”

ONE AFTERNOON. FOUR WEEKS. REAL EVIDEN

1. Identify the likely audience and persuasive purpose. [2 marks]

Audience: the principal or school leadership.

Purpose: persuade them to approve a four-week lat [2/2]7
2. State the main claim in your own w [1 mark]
[11]-
3 [8 marks]
[8/8]
4, how ONE device could influence the audience. [2 marks]
etorical question implies that leaving the library unused would be unreasonable.
It mak®s the decision-maker consider the contradiction before the claim is stated. [2/2]-
5. Identify the modal choice in “We must test the idea.” Explain its effect. [2 marks]
Must is a high-modality verb. It presents the trial as necessary and adds urgency. —— [2/2] -
6. Name ONE paragraph or sentence feature that improves cohesion or emphasis. [2 marks]
“Some may worry...; however...” links a counterargument to a rebuttal.
This improves cohesion and makes the argument sound fair-minded. [2/2]

7. Suggest ONE different visual feature and explain how it would strengthen the message.  [3 marks]

A simple four-week calendar with attendance tally boxes would clarify the trial length
and show how evidence could be gathered over time. [3/3]1

PART A TOTAL: 20 /20

Rhetorical Devices * Year 6 « AC9E6LY06
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COMMUNITY CHANGE CAMPAIGN

Assessment — Page 2 of 3

Name: Class:

PART B — PLAN YOUR CAMPAIGN

Choose ONE community improvement. Plan a persuasive written and multimodal campaign for a real decision-maker.

CHOOSE ONE
(] safer pedestrian crossing near a sports ground [J weekend youth arts program
O community repair café to reduce waste ] native garden and water station in a local park

1. AUDIENCE, PURPOSE AND CLAIM [3 marks]

Specific decision-maker:

People affected:

Persuasive purpose:

Clear claim:

2. REASONS AND EVIDENCE [6 marks]
Plan three distinct reasons. Name evidence you have or a reliable source you w

Reason Evidence or reliable sourc

3. COUNTERARGUMENT AND RE AL
Fair counterargument;

Rebuttal with rea

S [4 marks]

Exact words Intended effect

5. STRUCTURE AND VISUAL PLAN [4 marks]

1. Hook + claim: Chosen format: [J poster ~ [J letter O article [ digital slide

. Reason 1: Key visual or data display:

Caption or label:

2
3. Reason 2:
4

. Reason 3:

How it supports the purpose:
5. Counterargument + rebuttal:

6. Call to action:

PART B TOTAL: ___ /20

Rhetorical Devices * Year 6 «+ ACOE6LY06 §ukm§l




COMMUNITY CHANGE CAMPAIGN

Assessment — Page 2 of 3
Name: ANSWERS Class: _MARKING GUIDE

PART B — PLAN YOUR CAMPAIGN

Choose ONE community improvement. Plan a persuasive written and multimodal campaign for a real decision-maker.

CHOOSE ONE
] safer pedestrian crossing near a sports ground [0 weekend youth arts program
M/ community repair café to reduce waste ] native garden and water station in a local park

1. AUDIENCE, PURPOSE AND CLAIM [3 marks]

Specific decision-maker: _council community-services manager

People affected: __local households, volunteers and waste services

Persuasive purpose: _secure support for an eight-week pilot

Clear claim: _The council should run an eight-week repair-café pilot
in the community hall. [3/3]

2. REASONS AND EVIDENCE [6 marks]
Plan three distinct reasons. Name evidence you have or a reliable source you

Reason Evidence or reliable sourc

council waste audit;
weigh repaired items

volunteer signzups;

Reduce avoidable waste

2. Build practical skills
and connection

Trial is feasible tests cost and safe delivery [6/6]

[3/3]
Exact words Intended effect
1 “Why throw away what our neighbours could repair?” prompts reflection
2 “We will weigh each repaired item.” promises measurable evidence
3. Inclusive language “Together, our community can...” builds unity
4. Rule of three “repair, reuse, reconnect” creates memorable rhythm [4/4]

5. STRUCTURE AND VISUAL PLAN [4 marks]

1. Hook + claim: question, then propose the eight-week pilot Chosen format: [ poster [ letter  [J article A digital slide

2. Reason 1: reduce waste + council audit Key visual or data display: __broken item — repaired item —
Py running weight tall
3. Reason 2: build skills + surveys A g welg y
Caption or label: _Repair, reuse, reconnect.
4. Reason 3: show feasibility + safety and cost plan
R How it supports the purpose: _shows the process and
5. Count t + rebuttal: acknowledge risk;
okl sl el explain bounded pilot measurable outcome. [4/4]

6. Calltoaction:  approve the hall and pilot budget

PART B TOTAL: _20 /20

Rhetorical Devices ¢ Year 6 « AC9E6LY06 Sukindi

— LEARNING—



COMMUNITY CHANGE CAMPAIGN

Name:

Assessment — Page 3 of 3

PART C — CREATE AND PUBLISH

Create your final persuasive written and multimodal campaign. Write for the decision-maker,

use evidence honestly and make every language and visual choice purposeful.

REQUIRED

Class:

« clear audience, purpose and claim
« |ogical paragraphs with
controlled complex sentences

« three distinct reasons with
relevant evidence or source plans

« fair counterargument and
reasoned rebuttal

* at least four deliberate
rhetorical devices

¢ purposeful modal verbs and
vivid/topic-specific vocabulary

» accurate punctuation and spelling

¢ one visual feature with a
caption or labels

« specific, realistic
call to action

FINAL PERSUASIVE TEXT

FEATURE

Draw the visual féature. Add every caption, label or data heading the audience needs.

STUDENT SELF-CHECK

[J audience fit

[ coherent argument
[ relevant evidence
[ four devices

[ rebuttal

[J controlled sentences
[] vivid vocabulary

[ conventions checked
[ purposeful visual

[ realistic action

Caption/labels:

TEACHER SCORE
Audience and purpose: PR i 5
Argument and evidence: e 15
Devices and modality: /5
Structure and sentences: /5
Vocabulary and conventions: w5
Visual features and overall impact: /5
PART C TOTAL: 130
ASSESSMENT TOTAL: /70

Rhetorical Devices ¢ Year 6 «+ AC9E6LY06
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COMMUNITY CHANGE CAMPAIGN

Assessment — Page 3 of 3
Name: ANSWERS class: __ MARKING GUIDE

PART C — CREATE AND PUBLISH

Create your final persuasive written and multimodal campaign. Write for the decision-maker,
use evidence honestly and make every language and visual choice purposeful.

REQUIRED
e clear audience, purpose and claim e fair counterargument and e accurate punctuation and spelling
* logical paragraphs with reasoned rebuttal * one visual feature with a
controlled complex sentences e at least four deliberate caption or labels
o three distinct reasons with rhetorical devices « specific, realistic
relevant evidence or source plans * purposeful modal verbs and call to action
vivid/topic-specific vocabulary
FINAL PERSUASIVE TEXT

Why throw away what our neighbours could repair? The council s

‘appliances to landfill, residents could bring them to trag repair skills.

The pilot would produce evidence, not guesses. O i item repaired,

quote and a safety plan wo

judge environments

our community eight weeks to prove what careful repair can achieve.

FINAL VISUAL FEATURE STUDENT SELF-CHECK | | TEACHER SCORE

Draw the visual feature. Add every caption, label or data heading the audience needs. El audience fit Audience and purpose: 5 /5

& coherent argument

Argument and evidence: 5/5
- IZ] relevant evidence
| W . 2
@ & four devices Devices and modality: 5/5
) N / ’ M rebuttal Structure and sentences: 5/5
o » m H’f EI sonrgicientenges Vocabulary and conventions: 57/5
) Y, - y J

™ vivid vocabulary

BRING IT REPAIR SAFELY MEASURE THE @ e S Visual features and overall impact: 5/5
RESULT ¥ purposeful visual

M realistic action PART C TOTAL: 30/ 30

Caption/labels: _Repair, reuse, recomnect. ASSESSMENT TOTAL: 70 / 70

Rhetorical Devices * Year 6 + AC9E6LY06 §ukm§l
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We are learning to choo es Wr audience and

success meops.we lain an effect, strengthen an argument,

o ‘@ ta 0 convincing multimodal text.




| N
Audience, Purpose afid ‘

\ 4

Audience: mus 1o .ol

e €
ot sho think, feel or do?
tter, poster, article or video?

with these three questions.



| N

The PersuasionAc -‘\

\ 4

Appeals builghtrust, f@eling @ d [$Fic.

Longuage dey , rhythm and imagery.

Structuredoin “reasons, evidence and rebuttals.

ltimodal message land.



| N

Ethos, Pathos ape ‘

ke

emotion

ETHOS — trugt the s sowrce

OW reasons ond evidence

combine all three appeals.



powsibility.

S and relevant experience.




Pathos: Stir Fe€ i

N A

len®® care.

Mrgency or empathy.



Y

an®evidence.

Logos: Make

Link a clear claim ouncd®eoso

IS®NS or cause and effect.



| N

Rhetorical Ques ‘

\ 4

A rhetorical question pr ts th@Ight ot cW8Poken answer.

eon w eWer be wasted?”

0 fr

Use i ssue or challenge assumptions.

ns weaken their impact.



Repetition and Ar< ‘\-

Repetition m

key BDrads Yaemarible.

the start of clauses.



th oR .

ronger communities”

Three balanced ideosgteate r

pleteness.
“safer stree oner p
ms parallel in structure.

genuinely support the claim.



| N

Emotive and Vivid L« ‘ S

)

\ 4

oels.



| N

‘yow.

e”, “our” and “together”.

Direct and Inclusix
Languac

Address t udiergge wi

Build shared re sibility
er, we can protect our creek.”

0 the intended relationship.



| N

Commands and Calisgs©o A Q

\ 4

| the dqaudie

er. Share.”

Imperative verb R WL to do.
uld be specific and achievable.

~what, when or how.



CreQie orable images.

to possibility.”



| N

Choose Mod
O - a <
TN




Reasons Need

CL — the Wositid
matters
S, examples or expert support

e evidence proves the claim



Counterargument ¢ el

Irly st@es oN@the

A counterargumen

A rebuttal

/lewpoint.

oning and evidence.
argue... However...”

strengthens credibility.



| N

N,

_
)

Design Is Persuqgs

\ 4

Head guiddmitter @an.

pport meaning.



Weak Exame e

“Our school should add

arderf@oeco®@e itWould be good.”
gue.
onnection, evidence or clear action.

There IS nQ.ou

oices could strengthen it?



| N

A Stronger Exsg ‘

\ 4

“Imagine a thriving erefvery oIss learns outdoors.

Local studies S Wit llbeing and biodiversity.

Y

Togethe nd grow — join the working bee.”



| N

Plan, Edit and B4dr

d

sons and evidence.

PLAN for auc@nce, pW&0SeE orm.
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\

Which appeal relies on fact

O grdence?

0gO0S

D Humour



\

Answer

Logos throu gical reasoning,

lear links between ideas.



| N

\
r Fa@se:
Ethos builds cr ity i show hat o source or speaker IS
twortia and informed.

o <
P

, 6
|
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\ 4

ONSWeEr:

Which m@al verlags stro — should or must?

erb could affect the audience.






N\

Question



Answer

N\

alO®e In the rain.”

B — “Imagine youngerg@tudentvait|

The image invites C Y, so It primarily appeals to
emotion.

ore on evidence or credibility.



Question

N\

ool shade?

\ 4

Which is the strongest logos evi m

ode Wbest.

mazing.



46" @O gIree summer
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True

Ieretltlo o[ lon are the same rhetorical device.






| N

\ 4

ONSWeEr:

ds c sing the rule of three.

arallel and purposeful.



Nk pg@POrotect the



| N

Question & ‘

\ 4

Which message best sui oo, [glalel]e"




These C

decisions.

-y



Queshon :

rt an

Identify an lain T Ices In this message:

Together ALe M ce, reuse and recycle — start with our

s today.”

|
P e )

|
i)




Possible ans

- Inclusive longuage wewulild shared
— “must” creates urgency
euse and recycle” iIs memorable

pction — gives a specific next step



| N

A\

Ne
Any dromgatic | Il strengthen a persuasive message.

, 6
|

p,

7









https://sukindi.com.au/

