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Learning Goals

We are learning to:

• identify purpose, audience and position
• explain persuasive structure and language
• plan, draft, edit and publish a persuasive text
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What Is Persuasion?

A persuasive text tries to influence what an audience thinks, feels or 
does.

A strong text includes:
• a clear position
• reasons with evidence or examples
• a conclusion and call to action
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Purpose And Audience

Purpose is what the writer wants the audience to think, feel or do.

Audience is the person or group receiving the message.

The same idea may sound friendly for a classmate, respectful for a 
teacher and formal for a principal.
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Point Of View

A writer's position shows what they believe.

Ask:
• What does the writer want?
• Which reasons support that position?
• Is there another reasonable point of view?
• How might different audiences respond?
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Whole-Text Structure

1. Opening — state your position.
2. Body paragraphs — give one main reason in each.
3. Evidence or examples — support each reason.
4. Explanation — show why the support matters.
5. Conclusion — restate your position and call the audience to act.
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Model Text: A Reading Nook

Our class should create a welcoming reading nook. It would give 
students a calm place to enjoy books.

In this model scenario, a class survey found 24 students wanted a 
peaceful reading space. This would help us concentrate and become 
confident readers.

Therefore, we must create a cosy reading nook together.
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Unpack The Model

Audience: the principal and school leaders
Purpose: persuade them to approve a reading nook
Position: our class should create one
Reasons: calm reading space; better concentration
Evidence: the model survey result
Call to action: we must create it together
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Persuasive Techniques

• rhetorical question — makes the audience think
• emotive language — creates a feeling
• high modality — sounds certain or forceful
• personal pronouns — includes we, our and you
• facts or evidence — supports a claim
• repetition or alliteration — makes words memorable
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Emotive Language

Emotive words help an audience care about an idea.

Weak: The reading nook is nice.
Precise: The reading nook is quiet and comfortable.
Emotive: Every child deserves a peaceful place to enjoy books.

Choose truthful words that suit your audience.
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Rhetorical Questions

A rhetorical question makes the audience stop and think. It usually 
does not need a spoken answer.

Plain: We need more shade.
Rhetorical: How can we let students sit in the hot sun?

Your turn: Turn The garden needs water into a rhetorical question.
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Modality Meter

LOW                                                   HIGH
might  → could  → should  → must

We might add shade.
We could add shade.
We should add shade.
We must add shade.

Choose a force level that suits your purpose and evidence.
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Facts, Opinions And Evidence

FACT: a statement that can be checked or proved
OPINION: a belief, feeling or judgement
EVIDENCE: a checkable fact, detail, example or result that supports a 
reason

Strong persuasion may include opinions, but it supports them with 
reliable evidence.
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Choose Strong Reasons

A strong reason is:
• relevant to the position
• important to the audience
• specific and logical
• supported by evidence or an example

Reject reasons that are unrelated, exaggerated or impossible to 
check.
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TEEL Paragraph Path

T — TOPIC SENTENCE: State the main reason.

E — EVIDENCE OR EXAMPLE: Add a fact, detail or example.

E — EXPLAIN: Show why the evidence supports the reason.

L — LINK: Connect back to the position.
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Model TEEL Paragraph

T  Our school should install a water-refill station.

E  Students could refill reusable bottles throughout the day.

E  Easy access to water helps students stay ready to learn.

L  A refill station would be a practical choice for students and the 
environment.
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Plan Before Writing

1. Choose a topic.
2. Name your real audience.
3. State your position.
4. Brainstorm several reasons.
5. Select the strongest reasons and support.
6. Order your opening, body paragraphs and conclusion.
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Draft And Improve

While drafting:
• keep one main reason in each paragraph
• add linking words such as because, for example and therefore
• choose topic-specific vocabulary
• keep tense mostly consistent
• make spelling and punctuation clear for the reader
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Edit And Share

Reread your text aloud. Check:
• purpose, audience and position
• paragraph order and TEEL structure
• strong reasons and support
• persuasive techniques
• spelling, punctuation and tense

Give feedback that is kind, specific and useful.
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Well Done!
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Persuasive Texts Quiz
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Question 1

What is the main purpose of a persuasive text?

A. To entertain only
B. To influence an audience
C. To list facts only
D. To retell events
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Answer 1

B. To influence an audience.

A persuasive text aims to shape what an audience thinks, feels 
or does.
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Question 2

True or false?

The same persuasive message should always use exactly the same 
words for every audience.
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Answer 2

False.

Wording, examples and tone should suit the audience.
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Question 3

Short answer:

Name the three main stages of a persuasive text.
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Answer 3

Opening position; reason and evidence paragraphs; conclusion 
or call to action.
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Question 4

Which sentence uses the highest modality?

A. We might add shade.
B. We could add shade.
C. We should add shade.
D. We must add shade.
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Answer 4

D. We must add shade.

Must is the strongest modality choice in this list.
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Question 5

Short answer:

What does the T in TEEL stand for?
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Answer 5

Topic sentence.

It states the main reason for the paragraph.
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Question 6

True or false?

A fact is a statement that can be checked using evidence.
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Answer 6

True.

A fact can be checked or proved.

PREVIEW



Question 7

Which is a rhetorical question?

A. Where is the library?
B. Do we want our playground to stay bare and hot?
C. The playground is open.
D. Shade cloth is blue.
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Answer 7

B. Do we want our playground to stay bare and hot?

It is asked for effect and does not require a spoken answer.
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Question 8

Short answer:

Give one feature of a strong persuasive reason.
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Answer 8

Any valid feature: relevant to the audience, specific, logical or 
supported by evidence or an example.
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Question 9

Which sentence is an opinion?

A. The library opens at 8:30 am.
B. The oval is 80 metres long.
C. Our library is the most welcoming place in school.
D. The class has 26 students.
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Answer 9

C. Our library is the most welcoming place in school.

Most welcoming expresses a judgement.
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Question 10

Short answer:

Name one thing a writer should check while editing a persuasive 
text.

PREVIEW



Answer 10

Any valid item: purpose and audience, paragraph order, reasons 
and evidence, persuasive language, spelling, punctuation or 
tense.
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Well Done!
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