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Learning Goal

We are learning to explain how context shapes a media text.

We will compare language, images, emphasis, voices and omissions.

Success means supporting each idea with precise evidence.
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What Is Context?

Context is the situation around a text's creation and reception.

Ask when and where it was made, who made it, who it was for,

and what purpose or social concern influenced the choices.
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Four Context Lenses

TIME —what events, technology and values mattered then?

PLACE —what local experiences shape meaning?

AUDIENCE —what does the intended reader know or expect?

PURPOSE — to inform, persuade, entertain or influence action?
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News Is Constructed

A report cannot include every detail.

Editors select a headline, opening, image, sequence, sources and quotations.

Those choices create a representation: a particular way of showing people, 

places and events.
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Six Clues To Examine

1. Headline and lead

2. Loaded or neutral language

3. Images, captions and layout

4. Facts and details emphasised

5. Voices included

6. Information omitted
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Classroom Sample: Earlier Report

SIMULATED NEWS SAMPLE

Headline: Historic step captures the world

Focus: technical achievement and national pride

Likely audience: families reading a printed daily paper

Context clues: formal wording, limited images and delayed updates
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Classroom Sample: Later Report

SIMULATED ANNIVERSARY SAMPLE

Headline: Decades later: the costs and legacy of the space race

Focus: achievement, expense and whose voices were overlooked

Likely audience: online readers expecting multiple perspectives
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Compare The Coverage

Both samples can refer to the same historical event.

The earlier report celebrates immediacy and achievement.

The later report looks back, questions consequences and broadens 

the voices.

Different context changes emphasis, not necessarily the underlying 

facts.PREVIEW



Context In Advertising

Advertising also reflects its time and audience.

Look for promises, design styles, family roles, health ideas, technology and 

values.

Ask what the advertiser assumes the audience wants or worries about.

PREVIEW



Two Audiences, Two Ads

SIMULATED CEREAL CAMPAIGN

Earlier ad: fun, energy, bright packaging and family 

excitement

Later ad: ingredients, convenience, sustainability and 

informed choice

Which audience needs does each version foreground?PREVIEW



Compare Advertising Choices

LANGUAGE —playful slogan or evidence - based claim?

IMAGES —character, family scene or close - up product?

EMPHASIS —excitement, price, health or sustainability?

OMISSIONS —what drawback or viewpoint is left out?
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Framing And Viewpoint

Framing is the angle a text uses to organise meaning.

'Community celebrates new path' foregrounds access and enjoyment.

'Wildlife habitat at risk' foregrounds environmental cost.

The frame guides attention before the reader reaches every detail.
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Whose Voice Is Heard?

Notice who is quoted, named or pictured.

Then ask who is absent: residents, experts, young people, Traditional 

Owners, workers or decision - makers.

An omitted voice can narrow the representation even when each stated fact 

is accurate.
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Analysis Routine

CONTEXT — identify time, place, audience and purpose.

CHOICES —notice words, images, emphasis, voices and omissions.

EVIDENCE —quote or describe a precise feature.

EFFECT —explain how that feature shapes representation.
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Guided Example: Creek Clean-up
Headline A: Volunteers restore creek in record 

turnout.

Headline B: Council relies on volunteers after rubbish 

surge.

Evidence: A foregrounds success; B foregrounds 

responsibility.

Effect: readers may admire community action or 

question council planning.PREVIEW



Independent Challenge

Choose one report or advertisement.

1. State its likely context and audience.

2. Identify two deliberate choices.

3. Cite exact evidence.

4. Explain the representation each choice creates.
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Key Takeaway

Media texts do not simply mirror reality.

Their language, images, sources, emphasis and omissions respond to 

context.

Strong analysis links a contextual clue to a textual choice, evidence and 

effect.
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Well Done!
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News Reports
Quiz
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Question 1

Which statement best explains context?

A. The number of paragraphs

B. The circumstances surrounding a text's creation and reception

C. The font used in a headline

D. Whether a text is printed in colour
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Answer 1

B. Context includes the time, place, audience, purpose and social 

circumstances surrounding a text.
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Question 2

True or false?

Two reports about the same event can represent it differently because they 

target different audiences or purposes.
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Answer 2

True. Audience and purpose influence which details, voices and language 

a report foregrounds.
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Question 3

A headline says, 'Decades later, the mission's mixed legacy remains.'

Which clue most clearly signals a later historical context?

A. mission

B. mixed

C. Decades later

D. remainsPREVIEW



Answer 3

C. 'Decades later' shows that the writer is looking back with hindsight.
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Question 4

Short answer:

Name two choices an analyst can examine to explain how a news report 

represents an event.
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Answer 4

Any two of: headline, lead, language, images, captions, layout, emphasis, 

sources, quotations, included voices or omissions.
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Question 5

Which phrase most directly targets busy families?

A. Limited edition collector's box

B. Ready in two minutes on school mornings

C. A flavour from another century

D. Display it on your shelf
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Answer 5

B. 'Ready in two minutes on school mornings' foregrounds convenience 

for a time - poor audience.
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Question 6

True or false?

Omitting a relevant voice can shape representation even when every included 

fact is accurate.
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Answer 6

True. Omission can narrow the viewpoint and affect what readers 

understand as important.
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Question 7

'Residents celebrate the new path' and 'Wildlife habitat at risk' are headlines 

about the same proposal.

What technique do they demonstrate?

A. Rhyme

B. Framing

C. Chronology

D. RepetitionPREVIEW



Answer 7

B. Framing. Each headline foregrounds a different consequence and 

guides the reader's attention.
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Question 8

Short answer:

Use the Context–Choices–Evidence–Effect routine to explain one step that 

comes after identifying context.
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Answer 8

Identify a textual choice, cite precise evidence, then explain how it shapes 

the representation. Any accurate step earns credit.
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Question 9

What is the strongest first move when comparing two media texts?

A. Decide which one you like

B. Count every word

C. Identify each text's context, audience and purpose

D. Assume the newer text is more reliable
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Answer 9

C. Identifying context, audience and purpose gives a fair basis for 

comparing later choices and effects.
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Question 10

True or false?

A media text can be factually accurate and still shape a representation through 

emphasis, language and source selection.
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Answer 10

True. Accuracy does not remove the effects of selection, emphasis, 

framing or omission.
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Well Done!
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