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Why do words matter?

• Compare: “The council changed the park.” / “The council rescued the neglected 

park.”

• The facts are similar, but “rescued” and “neglected” guide the reader’s 

judgement.

• Skilled readers ask: Which words are loaded? What response do they invite?PREVIEW



Emotive vocabulary

• Emotive vocabulary deliberately creates feeling or judgement.

• It can strengthen description, narrative, persuasion and spoken argument.

• Its effect depends on context: a word may sound approving, critical, urgent or 

reassuring.

• Precision matters more than simply choosing the strongest word.PREVIEW



Denotation, connotation & intensity

• Denotation is a word’s literal dictionary meaning.

• Connotation is the feeling or idea associated with a word.

• Intensity is strength on a scale: uneasy → worried → anxious → terrified.

• “Slim” and “scrawny” both suggest thinness, but their connotations differ.PREVIEW



Tone: the feeling behind the words

• Tone is the writer’s or speaker’s attitude; mood is the feeling created for the 

audience.

• “The visitor strode in” suggests confidence; “crept in” suggests secrecy or fear.

• Track clusters of choices: one word may begin a tone, while several sustain it.

• Name tone precisely: uneasy, admiring, indignant or hopeful —not simply good 

or bad.PREVIEW



Figurative language toolkit

• Simile and metaphor build comparisons.

• Personification gives human qualities; hyperbole exaggerates; idiom carries 

shared non - literal meaning.

• Imagery uses sensory detail to build atmosphere.

• Always explain purpose and effect —not only the device label.PREVIEW



Simile

• A simile compares using “like” or “as”.

• “The accusation spread like smoke” suggests something difficult to contain.

• Ask which qualities are transferred and how they shape tone.

• Go beyond “creates a picture”: explain the specific reader response.PREVIEW



Metaphor

• A metaphor states that one thing is another.

• “Her idea was a spark in the dark” presents hope and potential.

• A sustained metaphor can frame an issue across a whole argument.

• Explain what the comparison invites the reader to value, fear or believe.PREVIEW



Personification

• Personification gives human actions or emotions to non - human things.

• “The abandoned station crouched beneath the sky” makes the setting seem 

threatening.

• Choose the verb precisely: whispered, clawed and welcomed create different 

tones.

• Connect the personification to purpose and reader response.PREVIEW



Hyperbole and idiom

• Hyperbole deliberately exaggerates: “I have waited forever” emphasises 

frustration.

• An idiom is a familiar non - literal phrase: “break the ice” means ease social 

tension.

• Both rely on shared cultural understanding and context.

• Test whether the literal reading makes sense before naming the device.PREVIEW



Sensory imagery

• Imagery activates sight, sound, smell, taste or touch.

• “Warm bread filled the room with a buttery, comforting scent. ”

• Specific nouns, verbs and details are often stronger than piles of adjectives.

• Explain how the sensory detail builds atmosphere and positions the reader.PREVIEW



Direct address and inclusive language

• Direct address speaks to the audience through words such as “you” and “your”.

• Inclusive language creates a group through “we”, “our” and “together”.

• “Together, we can repair, refresh and reimagine this shared space.”

• These choices build responsibility, belonging and pressure to act.PREVIEW



Repetition and the rule of three

• Repetition foregrounds a key idea; a rule of three groups three parallel items.

• “Protect, repair and renew” creates rhythm and momentum.

• Parallel structure makes claims memorable and purposeful.

• Explain how the pattern strengthens emphasis —not only what it is called.PREVIEW



Framing and contrast

• Framing selects how an issue is presented.

• Compare “cost” with “investment”, or “old building” with “treasured landmark”.

• Contrast places alternatives side by side to sharpen a choice.

• Check whether the framing is fair, exaggerated or unsupported.PREVIEW



Guided analysis: first look

• Read: “Imagine a silent lunchtime with nowhere safe to sit, talk or belong.”

• Then: “Our tired courtyard can become a bright, welcoming hub.”

• Locate the loaded terms and notice the negative - to- positive contrast.

• Predict the feeling and action the writer wants to create.PREVIEW



Guided analysis: explain the effect

• “Silent” and “nowhere safe” evoke isolation and concern.

• “Tired courtyard” personifies the space as worn and neglected.

• “Bright, welcoming hub” offers hopeful contrast.

• Together, the choices shift the reader from problem to possibility.PREVIEW



Guided analysis: campaign message

• Read: “Together, we can repair, refresh and reimagine this shared space.”

• Then: “Will you help our community thrive?”

• Identify inclusive language, the rule of three and the rhetorical question.

• Predict the audience’s intended response.PREVIEW



Guided analysis: track the choices

• “Together, we” builds collective responsibility.

• “Repair, refresh and reimagine” creates rhythm and purposeful momentum.

• “Will you help …?” directly challenges the reader.

• The choices make action feel shared, achievable and urgent.PREVIEW



Guided analysis: evaluate impact

• Strong analysis follows CHOICE + EVIDENCE + EFFECT + PURPOSE.

• Weak: “This makes the reader interested. ”

• Strong: “The inclusive phrase ‘Together, we ’ turns the proposal into a shared 

duty. ”

• Evaluate whether each claim matches the evidence and context.PREVIEW



Guided practice: upgrade the sentence

• Neutral: “The community changed the park.”

• Hopeful: “Volunteers transformed the forgotten park into a lively refuge.”

• Critical: “Officials stripped the cherished park of its shade.”

• The topic is similar; deliberate wording changes the frame and tone.PREVIEW



Guided practice: justify your choices

• Choose one upgraded sentence and quote two deliberate choices.

• Name the tone precisely and explain how each choice contributes.

• State the likely reader response and the writer’s purpose.

• Consider whether another reader could respond differently —and why.PREVIEW



Review: choice → tone → response

• Locate a precise emotive or figurative choice.

• Name the device when that label helps explain the writing.

• Describe the tone specifically and quote evidence.

• Explain how the choice positions the reader, then revise for precision.PREVIEW
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Question 1

• TRUE OR FALSE

• Emotive vocabulary can influence how an audience feels about and judges a 

subject.
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Answer 1

• TRUE

• Emotive vocabulary carries connotations that can guide feeling, judgement and 

response.

PREVIEW



Question 2

• Which word has the strongest negative connotation for a thin person?

• A. small

• B. slender

• C. scrawny

• D. compactPREVIEW



Answer 2

• C. scrawny

• “Scrawny” suggests unhealthy or unattractive thinness, so its negative 

judgement is strongest.
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Question 3

• SHORT ANSWER

• Both “slim” and “scrawny” can describe thinness. Explain how their 

connotations differ.

PREVIEW



Answer 3

• “Slim” usually sounds positive or approving.

• “Scrawny” sounds critical and can suggest unhealthy weakness.

• The denotation overlaps, but the reader judgement changes.
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Question 4

• Which sentence uses personification?

• A. The rain tapped impatiently at the window.

• B. The rain fell throughout the night.

• C. The rain was cold and steady.

• D. The rain fell like silver threads.PREVIEW



Answer 4

• A. The rain tapped impatiently at the window.

• “Impatiently” gives the rain a human attitude, creating a restless tone.
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Question 5

• TRUE OR FALSE

• Figurative language can shape the tone of a persuasive text.

PREVIEW



Answer 5

• TRUE

• A comparison or image can frame an issue as hopeful, threatening, urgent or 

valuable.
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Question 6

• SHORT ANSWER

• Upgrade “The building was old” to create a concerned tone.

• Then identify one word or phrase that creates the tone.

PREVIEW



Answer 6

• Model: “The crumbling building sagged behind rusted gates.”

• “Crumbling” suggests serious damage, while “sagged” personifies the building 

as weak and neglected.
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Question 7

• Which sentence relies most clearly on sensory imagery?

• A. We need change now.

• B. Warm bread filled the room with a buttery, comforting scent.

• C. You should help us.

• D. The plans were good.PREVIEW



Answer 7

• B. Warm bread filled the room with a buttery, comforting scent.

• The smell and warmth details create a vivid, comforting atmosphere.
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Question 8

• SHORT ANSWER

• Explain the effect of: “The neglected playground cried out for care.”

• Refer to at least one precise choice or device.

PREVIEW



Answer 8

• “Neglected” creates concern, while “cried out” personifies the playground.

• Together, they make the damage seem urgent and encourage the reader to feel 

responsible.

PREVIEW



Question 9

• Which option uses inclusive language and a rule of three?

• A. You should recycle.

• B. We can reduce, reuse and rethink together.

• C. The bin is full.

• D. Plastic is a problem.PREVIEW



Answer 9

• B. We can reduce, reuse and rethink together.

• “We” and “together” are inclusive; the three parallel verbs create rhythm and 

momentum.

PREVIEW



Question 10

• SHORT ANSWER

• Analyse one emotive word and one device in this sentence:

• “Together, we can rescue our treasured library before its final light fades.”

PREVIEW



Answer 10

• “Treasured” shows the library is deeply valued.

• “Its final light fades” is a metaphor for losing knowledge and opportunity.

• With “Together, we”, the sentence creates shared responsibility and urgency.

PREVIEW
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